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Launching a New Therapy?

Your communications strateqy may matter
more than ever

Launch success is determined in the first six months.

Introducing today's therapies to the market is more complex than
ever due to heightened evidence scrutiny, stronger competition,
an increasingly intricate stakeholder ecosystem, and more
complex dependencies and relationships among patients, payers,
and providers.

You only get one first launch

Success requires creating a compelling story that starts well before launch. Determining precise
communication, orchestration, and engagement strategies to win the moments where belief
and behavior change are possible during pre-launch and launch phases will greatly impact the
performance of the newly introduced brand. Setting the right plan is the best course for a
successful launch:
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IQVIA Health Communications Group delivers pre-launch and launch
communications excellence
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Set your strategy for launch success

Partner with IQVIA Health Communications Group to create evidence-based value messages, engage
the right stakeholders, differentiate your therapy, and maximize launch readiness.
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