
Fact Sheet

IQVIA Omnichannel Marketing: 
personalization and precision at  
your fingertips
With IQVIA Omnichannel Marketing (OM) analytics and  
privacy-safe data, the opportunity to optimize your promotional  
spend and your customers’ experiences is yours for the taking

Creating exceptional customer experiences is always a priority.  
However, creating optimal experiences requires informed decision  
making to prioritize promotional spend. IQVIA measures the effectiveness 
of omnichannel campaigns through expert analysis and privacy-safe data, 
maximizing business impact and increasing revenue.

Communication preferences 
are changing
Your customers are no longer waiting for 
information. Due to our consuming nature, 
customers are actively seeking easily accessible 
personalized data that meets their needs. 

Moving on from face-to-face: meeting the digital challenge
Traditionally, around 90% of marketing and sales 
spend has been on personal interaction and delivering 
information through traditional face-to-face meetings. 
However, evolving landscapes are creating barriers 
to this approach and it is time to differentiate. 
Organizations need to transition from static and siloed 
approaches to an integrated, transparent, and dynamic 
approach, allowing for maximum outreach for their 
omnichannel marketing strategies. 

Omnichannel optimization allows you to reach your 
customers at the right time through their preferred 
channel. At IQVIA, our strategic approach makes  
this simple.

of internet users say they have  
looked online for health information1

of physicians who previously  
preferred in-person visits now  
want more virtual interactions2
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CONTACT US
OMInquiries@iqvia.com
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Finding the solution one step at a time
IQVIA can help you and your marketing team work towards delivering a successful OM strategy, one step at a 
time. Throughout the journey, IQVIA remain financially transparent and help you make informed decisions about 
promotional spend.

THE CRAWL PHASE:

ORCHESTRATION  
AND EXPERIENCE 

IQVIA collaborates with you 
to make initial quick wins 
that will begin to provide 

returns for your campaign.

THE WALK PHASE:

OPTIMIZATION

IQVIA’s OM team and 
optimization platform can 

work with your existing 
investment and plans,  

and optimize them in the 
most effective way.  

Privacy-safe data and 
forward-thinking analytics 

allow greater understanding  
of engagement.

THE RUN PHASE:

PERSONALIZATION

IQVIA’s integrated solutions 
bring together data, people, 
processes, and technology. 

We help you focus on 
your customer to create 
an integrated customer 
experience, developing 

messages that resonate,  
and delivering it at the right 
time and via the right form. 

Together, we can build 
predictive campaigns that 

work across channels.

TRANSPARENT PARTNERSHIPS, EXCEPTIONAL EXPERIENCES 
At IQVIA, we partner with clients to create an honest and collaborative relationship – an exceptional experience 
that in turn creates optimal experiences for your customers.

LEADING THE WAY IN PRIVACY SAFETY
With privacy being a priority for us all, you can be assured that IQVIA is a U.S. leader in privacy safety, receiving  
only de-identified data.
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CRAWL WALK RUN

The power  
of small wins

Integrating  
and optimizing  

existing 
campaigns

Predictive  
campaigns that  

work across 
channels


