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Reach The Right HCPs. Grow Sales.

IQVIA combines HCP data, optimal channel
engagement and sales insight to help brands reach
the right HCPs and grow sales.

Why IQVIA — OneKey® HCP data + Sales insight
+ Channels + sales impact

ONEKEY® HCP DATA + SALES INSIGHT CHANNELS + SALES IMPACT

We can name One accountable
every HCP partner, end to end

Proprietary OneKey® + prescribing data Strategy, content, compliant activation and
pinpoint the individual clinician, their measuring commercial impact under
reachable channel and consent status — one accountable team — no hand-offs,
so spend reaches the right doctor, not a no data leakage, faster time to value.
lookalike segment.

O

From precise HCP targeting to sales impact )

One accountable partner connecting insight, strategy, content,
activation and measurement

Insights and Audience

+ Market, HCP and patient insight 5&)

- Segmentation and targeting

Measurement and impact
- Engagement and Al visibility

« Performance vs Market

« Prescribing-impact analysis

+ Persona and reachability In-fliaht optimisati
+ In-flight optimisation

+ Brandfluence prompts

Marketing strategy
+ Brand positioning

Optimal Channel activation

« Selecting the most effective

- Message architecture channels for each HCP

Content and creative
* Channel and media planning . Creative and production

- Campaign brief and budget . Modular content at volume
+ MD/PhD-led med comms
« Al-assisted MLR pre-check

- Compliant HCP delivery
- Email, digital, events
* KOL and DOL engagement

+ Consent capture at scale

Identify = Engage - Measure = Grow
One end-to-end approach — Understand what drives results /

Compliant channel ecosystem
Right HCP, right channel, right time

NHS intranet
. Connected Consented

Smart Mail ) < Mail (AR) ) <3rd-party emaiD ( banners and
newsletters

. B2B display

M
< LinkedIn ) < eta > ( Sermo > < banners >
Point-of-care/GP Medical micro- Iearnlng Webin_ars and
screens publications and med-ed strategic events

KOL ;oudno!tables HCP Search+ ABPI-compliant
and advisory (Medical LLM) tele-engagement

boards

HCP insights, compliant content and technology work together to deliver
the right information through the right channel at the right time.

Reach the right
HCPs using trusted
IQVIA data

Understand Select the optimal
engagement and channels for each
sales impact audience

Create relevant,
compliant
content

Improve
visibility across
search and AI

What it delivers for you — sales impact, not clicks

UK rare disease launch, from zero sales | Every figure reads against IQVIA subnational sales data

£1.9M 47.6% +2.3pts SHARE CLIMB

monthly brand share of market by Market share
sales by month 20 month 20 — of a continued to

market that itself increase after the launch = 47.6%
grew to £4.0M campaign ended dashes = campaign end

Anonymised UK case study; 1,441 HCP visits in the same campaign. Source: IQVIA HPA subnational data; sales value at list price from subnational share (market =
two in-class branded therapies).

The data behind it — OneKey®
OneKey®: One trusted HCP profile across every channel

Countries ZM Omnichannel

25 M Healthcare
professionals covered profiles

Compliance-first by design

Built to the highest UK standards from day one — documented governance, auditability and
data-protection safeguards.

ABPI Code UK GDPR ISO 9001 - Quality

Consent and

ISO/IEC 27001 - Security Veeva MLR routing
preference mgmt

One data-driven partner, end to end. IQVIA connects HCP data, strategy, content and optimal
channel engagement to help brands grow sales.

Contact us
IQVIA Direct Medical Engagement (DME)
Let's identify how DME can help grow your brand.
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