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1Source: IQVIA databases. Retail and Non-Retail (excluding food supplements and diagnostic agents). Azerbaijan, Georgia and Armenia – retail only. TRD Prices 

Total pharma sales
Bln USD, M03/YTD’21

Growth
In percent in USD

Total Market decreased by 5% in USD and by 14% in volume

EAEU & CIS, Russia Countries ranking in January-March 2021, Total market, 
Value in Bln. USD and Units

RUSSIA

KYRGYZSTAN

TOTAL MARKET

UZBEKISTAN

KAZAKHSTAN

GEORGIA

BELARUS

AZERBAIJAN

MOLDOVA

ARMENIA

6,6

0,0

5,2

0,4

0,0

0,4

0,2

0,1

0,1

0,1

1,8

0,0

1,2

0,2

0,1

0,1

0,0

0,0

0,0

0,0

-5%

-9%

87%

-3%

-6%

-17%

-6%

0%

-14%

1%

50%

-18%

-14%

-3%

-29%

-13%

-9%

-33%

-18%

-25%

Total pharma sales
Bln Units, M03/YTD’21

Growth
In percent in Units

Growth
In percent in Local Currency

-17%

1%

7%

4%

106%

2%

8%

0%

9%
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Market grew by 1,4% in value and decreased by 18% in volume

Russian pharma market growth in January-March 2021

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices 

34 42
47 60
51

64

249
219

M03/YTD’21M03/YTD’20

386381

+1,4%

Retail

Public (EXCL. DLO AND RLO)

Reimbursement

Regional Reimbursement

1,3
1,0

0,1

M03/YTD’20

0,1

M03/YTD’21

1,4

1,2

-18%

VALUE, BLN RUB VOLUME, BLN PACKS

+26%

+28%

-12%

+26%

+1,1%

+17%

-20%

-14%

Indicator RUB USD EUR PACKS

Value  M03/YTD’21, Bln. 386 5,2 4,3 1,2

Growth  M03/YTD’21, % 1,4% -8,9% -17% -18%
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Retail Sell-Out: Market decreased by 7,8% in value and by 19% in volume

Russian pharma market growth in January-March 2021 

Source: Pharmatrend (excluding food supplements and diagnostic agents), FIN Prices 

VALUE, BLN RUB

YoY growth, % YoY growth, %

VOLUME, BLN PACKS

49%

49%

51%

M03/YTD’20

51%

M03/YTD’21

297

274

-7,8%

RXOTC

65%

35%

M03/YTD’20

63%

37%

M03/YTD’21

1,29

1,05

-19%

-10%

-5,1%

-22%

-12%
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Sell-In vs Sell-Out, OTC registered drugs

Source: Retail Audit and Pharmatrend. OTC registered drugs
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TOP-15 corporations on Russian market, January-March 2021

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices 

BAYER HEALTHCARE

NOVARTIS

JOHNSON & JOHNSON

2,4%

2,2%

3,6%

TAKEDA

Total pharma market

2,5%

SANOFI-AVENTIS

PFIZER

TEVA

GENERIUM ZAO RF

OTCPHARM

ROCHE

BIOCAD RF

STADA

MERCK SHARP DOHME

ASTRAZENECA

SERVIER

100,0%

4,1%

2,2%

3,8%

2,6%

2,6%

2,4%

2,3%

2,0%

2,0%

1,9%

1,8%

1%

-1%

11%

15%

-20%

95%

5%

-16%

46%

55%

42%

18%

-11%

3%

-12%

8%

-2%

-21%

-18%

-8%

-24%

-21%

100%

-20%

-17%

64%

-10%

-45%

-12%

-12%

-12%

-9%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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TOP-15 brands on Russian market, January-March 2021

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices 

PREVENAR 13

XARELTO

SPINRAZA

ELIZARIA

TOUJEO SOLOSTAR

0,8%

Total pharma market

REVLIMIDE

OPDIVO

ELIQUIS

KEYTRUDA

OCTOFACTOR

ARBIDOL

ACELLBIA

ARTLEGIA

0,6%

100,0%

1,7%

1,5%

0,9%

0,9%

0,6%

0,8%

0,8%

0,7%

0,7%

0,6%

0,5%

0,5%

0,4%XTANDI

PRADAXA

75%

493%

67%

1%

27%

53%

90%

103%

116%

129%

976%

22%

97%

64%

-3%

1 052%

100%

43%

68%

-18%

81%

82%

24%

92%

97%

671%

98%

98%

26%

3%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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Advertisement cost, 
Growth Y-to-Y

TOP-10 products by growth in advertisement investments in 
January-March 2021

The rank in calculated among TOP-200 Brands by sales with advertising cost greater than 50 mln RUB

Source: IQVIA databases. Pharmatrend, Mediascope data, FIN Prices

Total sales
Bln RUB

Sales, 
Growth Y-to-Y

1.000%

1.000%

1.000%

361%

301%

228%

285%

236%

132%

118%

MILDRONAT

DETRIMAX

SNUP

AMIXIN

ENTEROSGEL

ELEVIT

BIFIFORM

0,73

ARBIDOL

AQUA MARIS

CYCLOFERON

0,53

0,45

0,68

0,46

0,45

0,50

0,90

2,96

0,62

113%

-34%

-43%

25%

-2%

8%

-3%

-20%

-9%

59%
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TOP-10 products by decline in advertisement investments in 
January-March 2021

The rank in calculated among TOP-200 Brands by sales with advertising cost greater than 50 mln RUB

Source: IQVIA databases. Pharmatrend, Mediascope data, FIN Prices

-53%

-56%

-69%

-53%

-60%

-57%

-50%

-56%

-43%

-43%

EXODERIL

ALMAGEL

1,41

FESTAL

BRONCHO-MUNAL

CARDIOMAGNYL

0,60

TROXEVASIN

0,97

HYLAK FORTE

LINEX

LASOLVAN

THERAFLU

0,63

0,72

0,55

1,10

0,46

0,55

1,52

-17%

-6%

19%

-10%

-14%

-29%

-17%

-4%

-29%

-17%

Advertisement cost, 
Growth Y-to-Y

Total sales
Bln RUB

Sales, 
Growth Y-to-Y
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Index of promotional interactions by channel in Russia,
January 2020 - March 2021

98%

1%

1%

1%

3%

1%

1%

2020-01

0%7%

92%

2020-08

9%

20%

2020-02

1%4%

2020-10

1%

17%

40%

81%

2020-03

4%

29%

6%

10%

77%

7%

7%

2020-092020-04

1%

13%

1%

6%

31%
8%

11%

3%

9%

2020-05

1%

13%

8%

17%

5%

2020-06

6%

85%

4%
6%

78%

2020-07

0%4% 1%

6%

3%

7%

3%

0%
4%

14%

3%

85%

3%
8%
1%

2%

11%

82%

2020-11

0%2%
7%

11%

85%

2020-12

1%1%
6%

2%
8%

0%

2021-01

1%

2%

12%

95%

2021-02

100%

120%

104%

63%

69%

80%

98%

78%

110%
2%

109% 106% 106%

96%

114%

2021-03

125%

99%

19%

1%
3%

97%

E-Detailing

Post Mailing

F2F Meetings

E-Mail

E-Meetings

Phone-Detailing

F2F Detailing

Source: IQVIA Russia, Channel Dynamics promo evaluation
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Index of promotional interactions by channel in Russia,
January-March 2020 & 2021

92%

1%

2020-01

1%
7%

20%

98%

2020-02

100%
4%

120%

2020-03

104%

81%

17%

Post Mailing

E-Detailing

E-Mail

E-Meetings

Phone-Detailing

F2F Meetings

F2F Detailing

Source: IQVIA Russia, Channel Dynamics promo evaluation

2021-02

6%

81%

119%

9%

99%

2021-01

2%

12%100%

2021-03

130%

103%

19%

2%
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Total Market overall promotional volume increased by 4%,
January-March 2021 vs 2020

3%
2%

2%

84%

100%

81%

14%

Jan-Mar 2021

12%

Jan-Mar 2020

2%

100%

F2F Detailing

Phone-Detailing

E-Detailing

F2F Meetings

E-Meetings

E-Mail

Post Mailing

Promotional volume 

share by channel

% Changes in promotional volume by channel

Jan-Mar 2021 vs 2020

E-Detailing

Post Mailing

429%

-68%

Phone-Detailing

F2F Meetings

E-Mail

E-Meetings

4%

0%F2F Detailing

All Channels

-12%

110%

527%

219%
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Total Market overall promotional volume (contacts) increased by 
1%, January-March 2021 vs 2020

Promotional volume (contacts) 

share by channel

% Changes in promotional volume (contacts) 

by channel Jan-Mar 2021 vs 2020

1%

2%

8%

92%

1%

3%

Jan-Mar 2020

5%

82%

1%

Jan-Mar 2021

100% 100%

E-Meetings

F2F Detailing

E-Detailing

F2F Meetings

Phone-Detailing

E-Mail

Post Mailing

F2F Detailing

E-Detailing

E-Meetings

F2F Meetings

Phone-Detailing

Post Mailing -70%

All Channels

392%

1%

E-Mail

-17%

197%

55%

431%

-9%
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Market grew by 4,0% in value and decreased by 29% in volume

Kazakhstan pharma market growth in January-March 2021

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

95

29

81

24

M03/YTD’20

38
53

M03/YTD’21

156 163

+4,0%

Outpatient reimbursement

Retail

Hospital

0,02

0,16

0,10

M03/YTD’20

0,02

M03/YTD’21

0,19

0,13

-29%

VALUE, BLN KZT VOLUME, BLN PACKS

+40%

-15%

+25%

+28%

-34%

-12%

Indicator KZT USD EUR PACKS

Value  M03/YTD’21, Bln. 163 0,39 0,32 0,13

Growth  M03/YTD’21, % 4,0% -2,9% -11% -29%
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TOP-15 corporations on Kazakhstan market, January-March 2021

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

TAKEDA

NOBEL-AFF

ABBOTT

Total pharma market

SANTO

4,4%

SANOFI-AVENTIS

ROCHE

100,0%

NOVARTIS

BAYER HEALTHCARE

GLAXOSMITHKLINE

TEVA

BOEHRINGER I

1,8%KARAGAND.FARM.COM.

STADA

5,5%

5,4%

5,4%

4,0%

3,9%

1,9%

2,8%

2,6%

2,0%

2,5%

2,3%

1,9%

1,8%

JOHNSON & JOHNSON

SERVIER

-20%

-23%

17%

40%

4%

-14%

-4%

31%

15%

62%

10%

5%

37%

-5%

53%

26%

-24%

-29%

-29%

21%

-25%

-31%

-28%

4%

-11%

-6%

-25%

6%

-5%

-17%

2%

154%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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TOP-15 brands on Kazakhstan market, January-March 2021

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

RIVAROX

SUTENT

Total pharma market

ELAPRASE

CORONIM

0,8%

0,8%

HERCEPTIN

IMMUTIN

SIMPONI

0,8%

1,2%

GAM-COVID-VAC

IMBRUVICA

KREON

PHYSIOTENS

0,9%

NATRIUM CHLORIDUM

0,9%

1,3%

TOUJEO

100,0%

0,8%

0,6%

0,6%

0,6%

0,6%

0,6%

0,6%

0,6%

KEYTRUDA

TRANSLARNA

4%

97%

119%

45%

7%

18%

2%

11%

-30%

188%

28%

116%

4% -7%

-1%

-29%

103%

32%

0%

5%

2%

97%

162%

30%

-22%

95%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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Market grew by 8,1% in value and decreased by 13% in volume

Belarus pharma market growth in January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

0,47

M03/YTD’21

0,11

M03/YTD’20

0,50

0,13

0,58
0,63

+8,1%

Retail

Hospital

M03/YTD’20

0,09

M03/YTD’21

0,01

0,08

0,01

0,10

0,09

-13%

VALUE, BLN BYN VOLUME, BLN PACKS

+6,3%

+16%

-13%

-8,0%

Indicator BYN USD EUR PACKS

Value  M03/YTD’21, Bln. 0,63 0,24 0,20 0,09

Growth  M03/YTD’21, % 8,1% -6,5% -15% -13%
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TOP-15 corporations on Belarus market, January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

5,3%

BELMEDPREP BEL

MENARINI

BORISOV.ZMP BEL

3,3%

2,6%

BAYER HEALTHCARE

Total pharma market

PHARMLAND BEL

SANDOZ GROUP

2,3%

PHARMTECHNOLOG.BEL

GLAXOSMITHKLINE

KRKA

4,9%

2,6%

ROCHE

2,4%

MINSKINTERCAPS

SERVIER

ACADEMPHARM BY

2,6%

100,0%

7,7%

6,3%

3,2%

2,3%

2,3%

2,1%

2,1%

LEKFARM BELARUS

SANOFI-AVENTIS

54%

-3%

14%

-2%

8%

4%

-3%

7%

11%

21%

7%

-17%

219%

-4%

58%

2%

-10%

-30%

-10%

-13%

-22%

1%

-15%

-2%

-7%

-15%

-12%

-11%

0%

-8%

6%

-24%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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TOP-15 brands on Belarus market, January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

0,6%

1,6%

SIRTURO

NATRIUM CHLORIDUM

HEPARIN-BELMED

0,7%

XARELTO

VAC.BBIBP CORV

ACTEMRA

ENOXAPARIN S.K.

ACC

AMLESSA

GAM-COVID-VAC

SERETIDE

Total pharma market

CARDIOMAGNYL

SINUPRET

100,0%

0,5%

2,7%

0,9%

0,8%

0,8%

0,7%

0,6%

0,6%

0,5%

0,4%

0,5%

0,5%

RIVAXAN

CEREPRO

735%

9%

8%

152%

2 696%

67%

23%

67%

-27%

117%

447%

13%

290%

-13%

70%

907%

550%

26%

0%

26%

-38%

58%

-22%

-2%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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Market grew by 106% in value and by 50% in volume

Uzbekistan pharma market growth in January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

0,24

M03/YTD’20 M03/YTD’21

0,16

+50%

VALUE, BLN UZS VOLUME, BLN PACKS

Indicator UZS USD EUR PACKS

Value  M03/YTD’21, Bln. 4 394 0,42 0,35 0,24

Growth  M03/YTD’21, % 106% 87% 72% 50%

M03/YTD’21M03/YTD’20

4 394

2 128

+106%

Retail, Hospital
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TOP-15 corporations on Uzbekistan market, January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

1,7%

2,0%

NOVARTIS

SANOFI-AVENTIS

GLAXOSMITHKLINE

Total pharma market

KRKA

1,6%NIKA-PHARM

FARMAK KIEV

WORLD MEDICINE

AVISON PHARMACEUTICALS

MENARINI

GM PHARMACEUTICALS

STADA

AVANTIKA MEDEX.

BKRS PHARMA PVT

GEDEON RICHTER 1,4%

2,0%

100,0%

3,6%

2,7%

2,2%

2,1%

2,0%

1,8%

1,4%

1,4%

1,3%

1,4%

YURIA-FARM UKR

316%

99%

69%

-12%

110%

251%

103%

106%

-6%

178%

86%

143%

475%

29%

34%

194%

114%

75%

-12%

50%

88%

72%

78%

207%

222%

1%

-21%

30%

8%

93%

336%

94%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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TOP-15 brands on Uzbekistan market, January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

0,6%

CEFTRIAXONE

THERAFLU

CEFOPERAZONE+SULBACTAM

DESREM

QUACEF NEO

CANEPHRON N

ACTOVEGIN

AZIMAC

DEXAMETHASONE

CLEXANE

0,8%

1,0%

HEPARIN

Total pharma market

TIVORTIN

100,0%

1,0%

1,0%

0,7%

0,6%

0,6%

0,6%

0,6%

0,6%

0,5%

0,5%

0,5%

ACC

VIFERON

QUPEN

0,6%

302%

55%

347%

1%

106%

203%

49%

315%

130%

614%

588%

172%

269%

304%

-29%

143%

50%

215%

133%

0%

171%

572%

12%

290%

263%

36%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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Market grew by 1,6% in value and decreased by 25% in volume

Kyrgyzstan pharma market growth in January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

M03/YTD’20 M03/YTD’21

0,04

0,05

-25%

VALUE, BLN KGS VOLUME, BLN PACKS

Indicator KGS USD EUR PACKS

Value  M03/YTD’21, Bln. 3,6 0,04 0,04 0,04

Growth  M03/YTD’21% 1,6% -14% -21% -25%

M03/YTD’20 M03/YTD’21

3,55 3,60

+1,6%

Retail, Hospital
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TOP-15 corporations on Kyrgyzstan market, January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

KRKA

MENARINI

1,9%

Total pharma market

NOVARTIS

4,1%

SANTO

100,0%

WORLD MEDICINE

STADA

GEDEON RICHTER

2,2%

SYNTEZ

GM PHARMACEUTICALS

1,8%

SANOFI-AVENTIS

ABBOTT

ROTAPHARM

FARMAK KIEV

GRINDEX

5,2%

2,2%

4,1%

3,5%

3,4%

3,1%

2,8%

2,8%

2,1%

1,6%

2,8%

NOBEL ILAC SAN TUR

30%

17%

7%

2%

15%

16%

-16%

-18%

-2%

-2%

-14%

-13%

28%

8%

48%

-4%

-33%

-25%

-25%

23%

-26%

-29%

-31%

-18%

-31%

-14%

-11%

-8%

17%

-21%

-16%

13%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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TOP-15 brands on Kyrgyzstan market, January-March 2021

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

HEPTRAL

TROMBOPOL

CARDIOMAGNYL

ANTIGRIPPIN

LORISTA

CEFTRIAXONE

KETONAL

0,7%

CANEPHRON N

ACTOVEGIN

CEFAZOLIN 0,7%

SODIUM CHLORIDE

1,7%

THERAFLU

SOMNOL

100,0%

1,0%

0,9%

0,9%

0,8%

0,8%

0,7%

0,7%

0,7%

0,7%

0,7%

0,6%

0,6%

Total pharma market

TYLOL HOT

AMPICILLIN

-46%

23%

2%

2%

20%

118%

-16%

55%

-12%

-8%

11%

17%

-18%

4%

99%

73% 30%

-48%

-46%

-15%

-14%

-25%

64%

5%

-8%

-29%

-35%

3%

-12%

-11%

-12%

88%

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M03/YTD’21
In percent in Local Currency
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