Facts from IQVIA



EAEU & CIS, Russia Cough&Cold category in January-February 2021, Value

In Min. USD and Units
C&C decreased by 29% in USD and by 23% in volume

C&C sales C&C sales Growth
MIn USD, M02/YTD’21 Min Units, M02/YTD’21 In percent in USD
P oo e e e e e e e e e e e e e e e e e e
ITOTAL C&C MARKET - 353 -29%
L [ L
RUSSIA ‘ 269 -34%
UZBEKISTAN 37 89%
KAZAKHSTAN 16 -40%
BELARUS & 15 -12%
MOLDOVA | 5 -11%
AZERBAIJAN | 4 -42%
KYRGYZSTAN | 3 -40%
GEORGIA | 2 -60%
ARMENIA | 2 -26%

Source: IQVIA databases: Retail (TRD Prices)
Cough&Cold Market: EphMRA3: J05B,L03A,L03B,R01A,R02A,R05A,R05C,R05D

-53%

Growth

In percent in Local Currency

- s e o e S e e D e B D D EE D B B e B —-— e -y

-22%

-33%

-12%

-42%

-28%

-19%

108%

Growth
In percent in Units

-23% |

-26%
34%

-35%

-23%
-51%
-41%
-57%

-26%

=IQVIA



Russian pharma market growth in January-February 2021
Market grew by 5,7% in value and decreased by 15% in volume

VALUE, BLN RUB VOLUME, BLN PACKS

@ (15%)

M B Retail
" Public (EXCL. DLO AND RLO)
Reimbursement

+27% B Regional Reimbursement

J-W“_

MO02/YTD’20 MO02/YTD’21 MO02/YTD’20 MO02/YTD’21
Indicator RUB EUR PACKS
Value M02/YTD’21, Bin. 237 3,2 2,6 0,7
Growth M02/YTD’21, % M 57% W -11% W 19% W -15%

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices <~ = I Q v I /_\ 2



Russian pharma market growth in January-February 2021
Retail Sell-Out: Market decreased by 2,6% in value and by 13% in volume

VALUE, BLN RUB VOLUME, BLN PACKS

YoY growth, % 0 7' 3 - | YoY growth, %

0,68

M02/YTD’20 M02/YTD’21 M02/YTD’20 M02/YTD’21
Bl otc B RX

Source: Pharmatrend (excluding food supplements and diagnostic agents), FIN Prices e I Q \/ I /_\ 3



Sell-In vs Sell-Out, OTC registered drugs

347

350 -

300

250 {

MIn packs

200 A
190 198 192
150
2020/02 2020/03 2020/04 2020/05 2020/06 2020/07 2020/08 2020/09 2020/10 2020/11 2020/12 2021/01 2021/02

=@- Sell-In
=@= Sell-Out

Source: Retail Audit and Pharmatrend. OTC registered drugs e I Q \/ I /_\ 4



TOP-15 corporations on Russian market, January-February 2021

000000000000

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
BAYER HEALTHCARE
JOHNSON & JOHNSON
SANOFI-AVENTIS
PFIZER

NOVARTIS
OTCPHARM

ROCHE

CELGENE

TAKEDA

GENERIUM ZAO RF
STADA
ASTRAZENECA
MERCK SHARP DOHME
SERVIER

TEVA

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

-20%

-11%

-11%
-16%

Volume growth / decline
In percent in Packs

-15%
-11%
-29%
-21%

-17%
-4%
-38%

-1%

-18%
-13%
-24%
-10%
-15%

=IQVIA 5



TOP-15 brands on Russian market, January-February 2021

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
REVLIMIDE
XARELTO

ELIZARIA
KEYTRUDA
OCTOFACTOR
ARBIDOL

OPDIVO

ELIQUIS

ARTLEGIA
SPINRAZA

TOUJEO SOLOSTAR
CORONAVIR
PREVENAR 13
IMBRUVICA

ILARIS

000000000000

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

‘ 630%
187%

886%
-15%

o/ 921%

Volume growth / decline
In percent in Packs

-15%

- 1 120%

-10%

Wk o77%

12%
26%

=IQVIA 6



Index of promotional interactions by channel in Russia,
January 2020 - February 2021

120%

104%

69%

2020-01 2020-02 2020-03 2020-04 2020-05

Source: IQVIA Russia, Channel Dynamics promo evaluation

2020-06

2020-07

106%

2020-08 2020-09

2020-10

2020-11

2020-12 2021-01 2021-02

Il Post Mailing
I E-Mail

I E-Meetings

Il Phone-Detailing
B E-Detailing

I F2F Meetings
B F2F Detailing

=IQVIA




Index of promotional interactions by channel in Russia, '
January-February 2020 & 2021

120% 119%

100% 100%

Il Post Mailing
Il E-Vail

B E-Meetings

I Phone-Detailing
I E-Detailing

I F2F Meetings
I F2F Detailing

2020-01 2020-02 2021-01 2021-02

Source: IQVIA Russia, Channel Dynamics promo evaluation = I Q v I /_\ 8




Total Market overall promotional volume declined by 4%,
Jan-Feb 2021 vs 2020

Promotional volume % Changes in promotional volume by channel
share by channel Jan-Feb 2021 vs 2020

100% 100%

F2F Detailing -10%

F2F Meetings -24%

I
e

E-Detailing

Phone-Detailing

B F2F Detailing E-Meetings ,. 672%
" F2F Meetings .
I E-Detailing E-Malil ‘ 294%

Il Phone-Detailing
B E-Meetings

Il E-Vail

Il Post Mailing

Post Mailing -60%

All Channels

Jan-Feb 2020 Jan-Feb 2021

=IQVIA



Total Market overall promotional volume (contacts) declined by 3%,
Jan-Feb 2021 vs 2020

Promotional volume (contacts) % Changes in promotional volume (contacts)
share by channel by channel Jan-Feb 2021 vs 2020
100% 100%

F2F Detailing  -17%

F2F Meetings  -27%

E-Detailing -" 1,826%
Phone-Detailing - 421%
Il F2F Detailing E-Meetings -‘ 617%

I F2F Meetings

B E-Detailing E-Mail ‘ 266%
Il Phone-Detailing

Bl E-Meetings Post Mailing -62%

Il E-Mail

Il Post Mailing All Channels -3%

Jan-Feb 2020 Jan-Feb 2021

=IQVIA



TOP-10 products by growth in advertisement investments in .

January-February 2021

MILDRONAT

DETRIMAX

FEMIBION NATALCARE

TRECRESAN

POLYSORB

ELEVIT

SNUP

SPASMALGON

TANTUM

HEXORAL

Total sales

0,56

The rank in calculated among TOP-200 Brands by sales with advertising cost greater than 50 min RUB

Source: IQVIA databases. Pharmatrend, Mediascope data, FIN Prices

Advertisement cost,
Growth Y-to-Y

‘ 1.000%
‘ 1.000%
‘ 1.000%
‘ 1.000%

245%

239%

Sales,
Growth Y-to-Y

32%

‘ 134%

-31%

-24%

=|QVIA =



TOP-10 products by decline in advertisement investments in .
January-February 2021

Total sales Advertisement cost, Sales,
Bin RUB Growth Y-to-Y Growth Y-to-Y
ALMAGEL -70% 16%
HYLAK FORTE -61%
LASOLVAN -58% -25%
FESTAL -55% -12%
BRONCHO-MUNAL 0,69 -49% 23%
TRIMEDAT -44%
LINEX 0,73 -43%
NASIVIN
EXODERIL -25%
CODELAC -18%

The rank in calculated among TOP-200 Brands by sales with advertising cost greater than 50 min RUB
Source: IQVIA databases. Pharmatrend, Mediascope data, FIN Prices = = I Q \/ I /_\ 12



Kazakhstan pharma market growth in January-February 2021
Market grew by 13% in value and decreased by 23% in volume

VALUE, BLN KZT VOLUME, BLN PACKS

C23%)
107
95
51
ﬂ .
B ”
25

+53%

0,09

B Retail

" Hospital
Outpatient reimbursement

+46%

M02/YTD’20 M02/YTD’21 M02/YTD’20 M02/YTD’21
Indicator KZT EUR PACKS
Value M02/YTD’21, Bin. 107 0,26 0,21 0,09
Growth M02/YTD’21, % A 13% A 1.7% W 7.8% W -23%

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices <~ = I Q v I /_\ 13



TOP-15 corporations on Kazakhstan market, January-February 2021

000000000000

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

KARAGAND.FARM.COM.

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
NOBEL-AFF
JOHNSON & JOHNSON
SANTO

TAKEDA

ROCHE
SANOFI-AVENTIS
GLAXOSMITHKLINE
ABBOTT

NOVARTIS

BAYER HEALTHCARE
BOEHRINGER |

TEVA

SERVIER

ABDI IBR.GLOBAL PH

Value growth / decline
In percent in Local Currency

60%
53%

69%

74%
-20%
83%
-19%

82%

Volume growth / decline
In percent in Packs

-23%

-30%
-27%

-27%

-8%

-10%

-6%
-16%

-28%

=|QVIA =



TOP-15 brands on Kazakhstan market, January-February 2021

000000000000

Source: IQVIA databases. Retail, Hospital, Reimbursement (excluding food supplements and diagnostic agents), TRD Prices

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
ELAPRASE
HERCEPTIN

IMMUTIN
SUTENT
SIMPONI
RIVAROX
IMBRUVICA
CORONIM
TRANSLARNA
METOJECT
PHYSIOTENS
IMMUNATE
TIVICAY
KREON
LENALIDOMID

-18%

Value growth / decline
In percent in Local Currency

13%
131%
39%
21%

7%
| 12%

151%

“‘ 11 827%
~ 2 922%

12%

-5%

Volume growth / decline
In percent in Packs

-23%

115%
27%
| 13%

12%

‘ 302%
18%

24%
47%
25%

“‘ 11 827%
~ 4 192%

0%

=IQVIA




Belarus pharma market growth in January-February 2021
Market grew by 12% in value and decreased by 8,1% in volume

VALUE, BLN BYN VOLUME, BLN PACKS

G
0,0

0,40 6
0,36 0,06
B Retail
" Hospital
MO02/YTD’20 M02/YTD’21 M02/YTD’20 MO02/YTD’21

Indicator BYN EUR PACKS
Value M02/YTD’21, Bin. 0,40 0,16 0,13 0,06
Growth M02/YTD’21, % A 12% W -6,4% W -15% W -8,1%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

=IQVIA

16



B

,%

%

TOP-15 corporations on Belarus market, January-February 2021

Market share, M02/YTD’21 Value growth / decline Volume growth / decline
In percent in Local Currency In percent in Local Currency In percent in Packs

Total pharma market
BELMEDPREP BEL
BORISOV.ZMP BEL

BAYER HEALTHCARE
LEKFARM BELARUS
PHARMLAND BEL
SANDOZ GROUP
GLAXOSMITHKLINE
KRKA

-17%
-1%
13%
10%
-2%

PHARMTECHNOLOG.BEL
SANOFI-AVENTIS
MINSKINTERCAPS
SERVIER
ACADEMPHARM BY
ROCHE

MENARINI

-14%

-22% -30%

24%

000000000000

-23%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices e I Q \/ I /_\



TOP-15 brands on Belarus market, January-February 2021

000000000000

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
XARELTO

ACTEMRA
ENOXAPARIN S K.
RIVAXAN
HEPARIN-BELMED
NATRIUM CHLORIDUM
SIRTURO

ACC

AMLESSA

CEREPRO

SERETIDE
ADVAGRAF

PRIORIX
CARDIOMAGNYL
MILDRONAT

-11%

-55%

Value growth / decline
In percent in Local Currency

12%
224%

[ 3 592%

- 760%

16%

447%

293%

Volume growth / decline
In percent in Packs

-8%
112%

ok 950%

- 308%
~ 550%

61%

0%

15%
-25%
36%
-22%
i 301%
74%
349%

=IQVIA




Uzbekistan pharma market growth in January-February 2021

Market grew by 117% in value and by 51% in volume

VALUE, BLN UZS

1 350

2 931

B Retail, Hospital

VOLUME, BLN PACKS

e

G519%)

0,11

M02/YTD’20 M02/YTD’21 M02/YTD’20 M02/YTD’21
Indicator uzs EUR PACKS
Value M02/YTD’21, Bin. 2931 0,28 0,23 0,16
Growth M02/YTD’21, % A 117% A 97% A 30% A 51%

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

=IQVIA
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TOP-15 corporations on Uzbekistan market, January-February 2021

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
KRKA

SANOFI-AVENTIS
POLPHARMA SA
NOVARTIS

AVISON PHARMACEUTICALS
FARMAK KIEV

WORLD MEDICINE

GM PHARMACEUTICALS
STADA

MENARINI
GLAXOSMITHKLINE
BKRS PHARMA PVT
AVANTIKA MEDEX.
YURIA-FARM UKR
MYLAN LABORAT.IND

000000000000

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

-24%

Volume growth / decline
In percent in Packs

-27%

16%
‘ 581%

=|QVIA =



TOP-15 brands on Uzbekistan market, January-February 2021

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
THERAFLU

QUPEN

AQUADETRIM

DESREM

CEFTRIAXONE

ACC

ACTOVEGIN
PNEUMOCOCCAL VACCINE
HEPARIN

CLEXANE

@ CEFOPERAZONE+SULBACTAM
AZIMAC
ACEFENAC
CANEPHRON N
DEXAMETHASONE

0000000000

00006

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

I 179%

158%
274%

AT,
wr

Volume growth / decline
In percent in Packs

268%
349%
397%

-30%
451%

h 649%

I 136%

161%
125%

=|QVIA =



Armenia pharma market growth in January-February 2021
Market increased by 6,2% in value and decreased by 1,6% Iin volume

VALUE, BLN AMD VOLUME, BLN PACKS
13,28 0,01 0,01

12,51

B Retail
M02/YTD’20 M02/YTD’21 M02/YTD’20 MO02/YTD’21
Indicator AMD EUR PACKS
Value M02/YTD’21, BIn. 13,28 0,03 0,02 0,01
Growth M02/YTD'21, % A 62% W -2,6% W -12% W -1,6%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices <~ = I Q v I /_\ 22



TOP-15 corporations on Armenia market, January-February 202_

000000000000

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
MENARINI

NOVARTIS

SERVIER

KRKA

DENK PHARMA
BAYER HEALTHCARE
SANOFI-AVENTIS
STADA
GLAXOSMITHKLINE
ABBOTT

GEDEON RICHTER
EGIS

ROCHE

ACINO PHARMA AG
GL CORPORATION

Value growth / decline
In percent in Local Currency

-8%

-5%
-22%

-2%

Volume growth / decline
In percent in Packs

-16%
14%

37%
33%
13%
-1%
-26%
16%
-9%
-19%
19%

-16%

=IQVIA



TOP-15 brands on Armenia market, January-February 2021

Market share, M02/YTD’21 Value growth / decline Volume growth / decline
In percent in Local Currency In percent in Local Currency In percent in Packs

ﬂ 100,0% 204
2 4%

Total pharma market
XARELTO
TRIPLIXAM
VITAMIN D3
CONCOR
NOLIPREL
CARDIOMAGNYL
ETHANOL
PRESTANCE
CEFTRIAXONE
DEXALGIN
DUPHASTON
THERAFLU
VITAMIN C
NEBILET

SODIUM CHLORIDE

1,5%
1,3%
1,2%
1,2%
1,0%
0,8%
0,8%
0,8%
0,8%
0,7%
0,7% -12%

3%

r 63%
11%

-1%
-5%

-23%
0,6%
0,6%
0,6%

000000000000

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices e I Q \/ I /_\



Georgia pharma market growth in January-February 2021 K
Market grew by 3,4% in value and decreased by 18% in volume

VALUE, BLN GEL VOLUME, BLN PACKS
—@4—
0,15 0,15
B Retail 0,02

M02/YTD’20 MO02/YTD’21 MO02/YTD’20 MO02/YTD’21
Indicator GEL EUR PACKS
Value M02/YTD’21, Bin. 0,15 0,05 0,04 0,02
Growth M02/YTD’21, % A 34% W -10% W 19% W -18%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices — I Q v I /_\
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TOP-15 corporations on Georgia market, January-February 2021' >

Market share, M02/YTD’21
In percent in Local Currency

Value growth / decline Volume growth / decline
In percent in Local Currency In percent in Packs

000000000000

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices

Total pharma market
GM PHARMACEUTICALS
MENARINI
AVERSI-RACIONAL
WORLD MEDICINE
SERVIER

KRKA

NOVARTIS
SANOFI-AVENTIS
ROCHE

BAYER HEALTHCARE
ASTRAZENECA
GLAXOSMITHKLINE
STADA

EGIS

ASPEN PHARMA IRL

-27%

-5%

-28%

20%
11%

5%

8%

-40%

3%
-711%

=IQVIA
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TOP-15 brands on Georgia market, January-February 2021 i K

000000000000

Total pharma market

SODIUM CHLORIDE

Market share, M02/YTD’21
In percent in Local Currency

XARELTO
FRAXIPARINE
CARDIOMAGNYL
PRESTANCE
TRIPLIXAM
DETRALEX
NO-SPA
LORISTA
NOLIPREL
AVASTIN
CAPTOPRIL
AUGMENTIN

ALBUNORM
CORSIZ

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

3%

i 121%

) 303%

45%
44%

-1%

Volume growth / decline
In percent in Packs

-18%

-74%

[ 222%

-11%
-17%
-16%

-83%

=IQVIA
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Azerbaijan pharma market growth in January-February 2021 e

Market decreased by 17% in value and by 31% in volume

VALUE, BLN AZN VOLUME, BLN PACKS
0,04
0,11
B Retail 0,03

M02/YTD’20 M02/YTD’21 M02/YTD’20 MO02/YTD’21
Indicator JAVA\! EUR PACKS
Value M02/YTD’21, Bin. 0,11 0,07 0,05 0,03
Growth M02/YTD’21, % W -17% W 17% W -25% W 31%

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices <~ = I Q v I /_\ 28



TOP-15 corporations on Azerbaijan market, January-February 2021

000000000000

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market

MENARINI

STADA
SANOFI-AVENTIS
KRKA

NOVATOR PHARMA
SERVIER
NOVARTIS

VEFA ILAC SANAYI
NOBEL ILAC SAN TUR
GLAXOSMITHKLINE
EGIS

HERBA FLORA
ACINO PHARMAAG
ABBOTT

ABDI IBRAHIM

-48%

Value growth / decline
In percent in Local Currency

-17%
-23%
22%

-26%

-26%

25%

Volume growth / decline
In percent in Packs

-31%
-22%
-36%

-33%

-37%

-49%

25%

=IQVIA
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TOP-15 brands on Azerbaijan market, January-February 2021

Market share, M02/YTD’21
In percent in Local Currency

Total pharma market
CARDIOMAGNYL
CLEXANE
LEVOFLOXACIN
CONCOR

NIMESIL
TRIPLIXAM
ACTOVEGIN
ETHANOL
DEMOTON

SODIUM CHLORIDE
TYLOL HOT
ROSVAKS
CO-AMLESSA
OMNIC

NOVAREST

000000000000

Source: IQVIA databases. Retail Market (exclude food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

-17%

-57%

-29%
-57%

-43%
-4%

Volume growth / decline
In percent in Packs

-31%

-57%

-31%
-63%

-42%
-10%

-13%

=IQVIA
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CONTACT US = WV

Anton Kalyapin
Associate Director, Offering and Supplier Relations

DX Anton.Kalyapin@IQVIA.com
& +7 499 272 05 00

Svetlana Nikulina
Sales Director Russia and CIS

B4 Svetlana.Nikulina@IQVIA.com
B +7 499 272 05 00

Nadezhda Kalinich
Client Service Representative

DX Nadezhda.Kalinich@IQVIA.com
% +7 499 272 05 00



