IMS Health & Quintiles are now

=|QOVIA -

SUPPORTING THE PATIENT JOURNEY

The right support in the right place at the right time

Chronic disease management can be challenging; however, it is widely accepted that patients who are engaged in

their own health and treatment tend to have better outcomes. This can be facilitated through patient support

programs that are tailored to the disease type and stage, and to the patient’s preferences and situation. Getting

this right leads to what is known as patient activation'2.
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There is evidence that
patients who are actively
involved in their own
healthcare, including in the
decision-making process,
have increased compliance,
better clinical outcomes,
and greater patient
satisfaction, and increasing
these factors could
potentially reduce health-
care and societal costs.
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IMPACT OF PATIENT
SUPPORT PROGRAMS
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41 % of patients take

some degree of action in
their own health when
activation levels are high.

Better understanding of their
role in their own healthcare

More likely to exhibit healthy
behavior patterns

More likely to attend screenings,
check-ups and immunizations

More likely to adhere to treatments

Lower healthcare costs

Better satisfaction with services

Less likely to be hospitalized or
attend Accident and Emergency

Putting the right support in the right place at the right time in order to meet
patients’ specific needs is the key challenge for the healthcare ecosystem.
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