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Of consumer health executives said
"Data not being sufficiently robust"
IS their greatest challenge to carrying
out consumer health product claims
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Of consumer health
executives said “high costs”
s their greatest challenge to

carrying out consumer health
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Potential cost savings to be made
from conducting a trial virtually
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Time it took to enrol 400 eligible patients
for a recent consumer health virtual trial

Potential increase in
enrolment speed by
conducting a trial virtually
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Time taken to complete a virtual
trial end to end for an intense RCT
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Percentage of a recent trial
completed virtually for a client
exploring the possibility of
changing their product use from
treatment to prevention, and to
establish a strong differenced claim
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