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Instructions to change the image 
follow below steps:

• Step 1: Please move the 
masked shapes from top of the 
image placeholder

• Step 2: Click on the 
image icon 

• Step 3: Select the image to be 
replaced and then click on 
Insert option

• Step 4: Once the image is 
replaced, Goto 
Home => Reset option

• Step 5: Shape/masked layers 
will be readjusted on the slide 
and ready to use

The analyses, their interpretation, and related information contained herein are made and 
provided subject to the assumptions, methodologies, caveats, and variables described in this 
report and are based on third party sources and data reasonably believed to be reliable. 
No warranty is made as to the completeness or accuracy of such third-party sources or data.

As with any attempt to estimate future events, the forecasts, projections, conclusions, and other 
information included herein are subject to certain risks and uncertainties and are not to be 
considered guarantees of any particular outcome.

All reproduction rights, quotations, broadcasting, publications reserved. No part of this 
presentation may be reproduced or transmitted in any form or by any means, electronic or 
mechanical, including photocopy, recording, or any information storage and retrieval system, 
without express written consent of IQVIA.

Disclaimer
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Disclaimer
The following definitions are used in the existing IQVIA report

FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 

CHANNELSVALUESTIME PERIOD MARKET

Analyzed period of 
this report: 
May 2025 -  
April 2026 
We apply MAT (Moving 
Annual Total) for 
comparison analysis
YoY: year over year 
growth
CAGR: compound 
annual growth rate

Total pharma market (all product 
categories including Z98 food 
supplements) 
Source (IQVIA audits): 

Retail channel (out-of-
pocket market) 
State-funded channel 
(all products are 
reimbursed) covers 
budget channel and 
reimbursement 

VALUE – Local 
currencies of specific 
countries
VOLUME – Packs
Trade price (sell-in to 
pharmacies and 
hospitals) 

• Retail and budget audit of drugs in 
Kazakhstan

• Retail and budget audit of drugs in Uzbekistan

• Retail and budget audit of drugs in Belarus

• Retail and budget audit of drugs in Kyrgyzstan
• Retail and budget audit of drugs in Moldova

• Retail audit of drugs in Armenia

• Retail audit of drugs in Azerbaijan
• Retail audit of drugs in Georgia

• Retail audit of drugs in Mongolia

• Audit of import and local production of drugs 
and food supplements in Tajikistan
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UZBEKISTAN

KAZAKHSTAN

BELARUS

AZERBAIJAN⁽¹⁾

GEORGIA(1)

TAJIKISTAN(2)

ARMENIA⁽¹⁾

KYRGYZSTAN

MOLDOVA

MONGOLIA⁽²⁾

2.428

2.411

1.615

730

664

654

463

403

336

195

66%34%

71%29%

73%27%

67%33%

62%38%

67%33%

58%42%

57%43%

70%30%

74%26%

22%

12%

17%

11%

17%

3%

18%

23%

5%

11%

(1) For Armenia, Azerbaijan and Georgia only retail market data is presented; (2) For Mongolia and Tajikistan data is available on quarterly update basis. Currently – Q1’26 data; 

LC, %, MAT’04'26 – MAT’04'23

CAGR

USD, MAT’04'26

Product type split

USD, MAT’04'26

Market channel splitPharma market sales

mln USD, MAT’04'26
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• Kazakhstan and Uzbekistan are the largest Eurasia markets; Uzbekistan and Kyrgyzstan are the fastest growing Eurasia markets
• Retail segment is prevailing for Eurasia markets with Uzbekistan, Kyrgyzstan and Moldova showing the largest shares of retail channel
• Prescribed products account for approximately 60-70% of value sales in each of the Eurasia countries

Comments

FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved.  

Updated monthly

OTC Rx

Eurasia pharma markets demonstrate the domination of 
retail segment; Rx products account for ~60-70% of sales
Eurasia countries pharmaceutical markets

96%4%

59%41%

66%34%

100%

100%

100%

100%

96%4%

86%14%

100%

Budget Retail
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Total Sales by Value
Bln KZT

Total Sales by Volume
Bln Packs

0,60

0,09
0,03

MAT’04’24

0,58

0,08
0,03

MAT’04’25

0,48

0,05
0,04

MAT’04’26

0,73
0,69

0,57

-5%
-18%

State-
funded
41%

Retail
59%

85%

15%

-12%

-24%

Indicator KZT USD EURO Packs SU

Value MAT’04'26, Bln 1.237,6 2,4 2,1 0,6 20,8

Growth  26/25, % 1% -3% -10% -18% -6%
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611

241

209

MAT’04’24

697

256

268

MAT’04’25

728

278

232

MAT’04’26

1.061

1.221 1.238
+15% +1%

Retail Outpatient reimbursement Hospital

+14% +5%

+17%

Updated monthly

-17%

Kazakhstan pharma market demonstrates positive value 
growth driven exclusively by the retail segment
Kazakhstan total pharma market by channels

-4%

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 

-3%
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TOP10 overall ranking of companies by sales

Most of the TOP10 companies are showing positive value 
dynamics vs YA; There are 2 local companies in the TOP5

Total

SANTO

ROCHE

JOHNSON & JOHNSON

NOBEL-AFF

ASTRAZENECA

SANOFI

TAKEDA

BOEHRINGER I

ABBOTT

WORLD MEDICINE

100%

4,85%

4,45%

4,32%

4,20%

3,47%

2,97%

2,69%

2,50%

2,44%

2,32%

1%

5%

31%

-6%

0%

21%

-24%

9%

13%

4%

-4%

-18%

-37%

3%

-8%

1%

19%

-20%

-5%

1%

3%

-13%

1

2

10

3

4

5

6

7

8

9
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in KZT

TOP1 brand (value)
Share in company portfolio 

Ibufen

Evrysdi

Stelara

Coronim

Tagrisso

Enterogermina

Elaprase

Jardiance

Heptral

Cefamed

9%

18%

19%

13%

21%

21%

19%

56%

26%

8%

TOP10: 34,21%

Updated monthly

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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TOP10 overall ranking of companies by sales (OTC only)

In the OTC market, the majority of TOP10 companies are 
showing value growth compared to the previous year

Total

SANOFI

SANTO

STADA

UNICUS COMPANY

HALEON

SANDOZ

BAYER HEALTHCARE

ABBOTT

TEVA

BIONORICA

100%

5,45%

5,01%

4,72%

3,76%

3,69%

3,51%

3,47%

3,38%

3,31%

2,88%

8%

21%

12%

3%

9%

4%

-5%

2%

4%

-6%

3%

-18%

-10%

-37%

-7%

9%

-6%

-18%

-1%

-6%

-21%

-16%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in KZT

TOP1 brand (value)
Share in company portfolio 

Enterogermina

Ibufen

Cardiomagnyl

Bac-Set

Theraflu

Linex

Bepanthen

Kreon

Hylak Forte

Canephron

40%

29%

19%

12%

45%

26%

25%

59%

25%

58%

TOP10: 39,18%

Updated monthly

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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TOP10 overall ranking of companies by sales (Rx only)

In the Total Rx market, most of the TOP10 companies are 
showing year-over-year value growth

Total

ROCHE

JOHNSON & JOHNSON

NOBEL-AFF

ASTRAZENECA

SANTO

TAKEDA

BOEHRINGER I

NOVARTIS

MSD

ABDI IBR.GLOBAL PH

100%

6,30%

6,07%

5,22%

4,92%

4,79%

3,80%

3,54%

2,84%

2,66%

2,65%

-1%

31%

-6%

-2%

21%

3%

10%

13%

9%

-11%

8%

-18%

3%

1%

2%

19%

-37%

-4%

1%

-3%

-36%

4%

1
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Value change
MAT’04'26 – MAT’04'25

Volume change
 MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in KZT

TOP1 brand (value)
Share in company portfolio 

Evrysdi

Stelara

Coronim

Tagrisso

Cef

Elaprase

Jardiance

Jakavi

Keytruda

Triventin

18%

19%

15%

21%

7%

19%

56%

37%

74%

13%

TOP10: 42,78%

Updated monthly

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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TOP10 overall ranking of companies by sales (Rx only, retail)

In the Retail Rx market, nearly all TOP10 companies 
are growing in value vs YA

Total

WORLD MEDICINE

SANTO

NOBEL-AFF

SERVIER

ABBOTT

GEDEON RICHTER

DR REDDYS LAB

KRKA

TEVA

PRO.MED.PRAHA

100%

5,37%

5,25%

4,43%

4,34%

3,64%

3,34%

2,86%

2,63%

2,53%

2,28%

1%

-2%

19%

3%

7%

0%

4%

5%

3%

-13%

7%

-15%

-12%

-19%

5%

0%

-7%

-7%

-6%

7%

-3%

-3%

1

2

10

3

4

5

6

7

8

9
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in KZT

TOP1 brand (value)
Share in company portfolio 

Cefamed

Cef

Zitmac

Triplixam

Heptral

Groprinosin

Omez

Valodip

Diclofenac-Teva

Ursosan

10%

8%

14%

29%

46%

20%

24%

21%

34%

81%

TOP10: 36,67%

Updated monthly

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total

JARDIANCE

KEYTRUDA

STELARA

SIMPONI

EVRYSDI

HEMLIBRA

JAKAVI

TAGRISSO

HEPTRAL

ENTEROGERMINA

100%

1,39%

1,39%

0,81%

0,80%

0,79%

0,77%

0,73%

0,73%

0,64%

0,64%

1%

40%

11%

17%

4%

41%

78%

19%

3%

3%

27%

-18%

39%

29%

16%

4%

35%

58%

20%

17%

-2%

3%

1

2

10

3

4

5

6

7

8

9
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in KZT

State vs Retail
Share of sales

20%

97%

99%

80%

100%

100%

100%

100%

100%

100%

100%

0%

0%

0%

0%

0%

0%

0%

3%

1%

Retail BudgetTOP10: 8,68%

Updated monthly

The majority of TOP10 brands are distributed primarily 
or exclusively through the state-funded segment
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total Sales by Value
Bln UZS

Total Sales by Volume
Bln Packs

MAT’04’24 MAT’04’25 MAT’04’26

0,84 0,82

0,98
-2%

+20%

Indicator UZS USD EURO Packs SU

Value MAT’04'26, Bln 29.848,7 2,4 2,1 1,0 23,4

Growth 26/25, % 26% 32% 22% 20% 17%
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MAT’04’24 MAT’04’25 MAT’04’26

19.780

23.635

29.849
+19%

+26%

Updated monthly

Retail + Budget segments

Uzbekistan pharmaceutical market is growing significantly 
both in value and volume compared to the previous year
Uzbekistan total pharma market

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total

KRKA

WORLD MEDICINE

FARMAK KIEV

MENARINI

SANOFI

ABBOTT

GEDEON RICHTER

NIKA-PHARM

YURIA-FARM

ARTERIUM

100%

3,38%

3,35%

2,80%

2,68%

2,41%

2,33%

2,21%

2,15%

2,07%

2,05%

26%

9%

14%

26%

19%

1%

39%

5%

-6%

38%

19%

20%

15%

10%

18%

19%

-7%

27%

11%

-17%

37%

35%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in UZS

TOP1 brand (value)
Share in company portfolio 

Amlessa

Koledan

Flenox

Nimesil

Magne B6

Kreon

Mydocalm

Rinoxil

Reosorbilact

L-Lysine Aescinate

16%

6%

20%

16%

27%

21%

16%

46%

34%

58%

TOP10: 25,42%

Updated monthly

Almost all TOP10 companies are showing positive value 
dynamics comparing to the previous year
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total

NIKA-PHARM

STADA

SANOFI

BAYER HEALTHCARE

ABBOTT

MENARINI

BIONORICA

WORLD MEDICINE

POLPHARMA SA

NOBEL PHARMSANOAT

100%

5,03%

4,32%

4,17%

3,78%

3,31%

3,16%

3,05%

3,04%

2,92%

2,74%

34%

12%

31%

7%

36%

33%

28%

64%

32%

0%

14%

23%

-7%

29%

-6%

46%

27%

23%

69%

27%

4%

10%

1
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6

7

8
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Value change
 MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in UZS

TOP1 brand (value)
Share in company portfolio 

Rinoxil

Levomecol

Magne B6

Bepanthen

Kreon

Iodomarin

Canephron

Koledan

Ibufen

Tylolfen Hot

57%

25%

45%

25%

42%

26%

60%

18%

37%

65%

TOP10: 35,52%

Updated monthly

On the OTC market, the most significant growth in value 
is demonstrated by BIONORICA company
TOP10 overall ranking of companies by sales (OTC only)

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total

KRKA

WORLD MEDICINE

FARMAK KIEV

GEDEON RICHTER

YURIA-FARM

ARTERIUM

MENARINI

RADIKS NPP

GM PHARMACEUTICALS

ABBOTT

100%

4,25%

3,51%

3,18%

2,97%

2,94%

2,64%

2,42%

2,27%

2,23%

1,81%

23%

12%

8%

28%

5%

31%

17%

13%

2%

18%

45%

19%

21%

3%

23%

12%

32%

5%

13%

28%

15%

26%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in UZS

TOP1 brand (value)
Share in company portfolio 

Amlessa

Choludexan

Flenox

Mydocalm

Reosorbilact

L-Lysine Aescinate

Nimesil

Isotonik

Azimac

Heptral

20%

6%

27%

18%

36%

68%

28%

26%

29%

36%

TOP10: 28,23%

Updated monthly

All TOP10 Rx market companies are growing both in value 
and volume terms compared to the previous year
TOP10 overall ranking of companies by sales (Rx only)

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total

L-LYSINE AESCINATE

RINOXIL

EVRYSDI

NATRIUM CHLORIDUM

REOSORBILACT

MAGNE B6

URSOSAN

CANEPHRON

TIVORTIN

TYLOLFEN HOT

100%

1,34%

0,99%

0,97%

0,71%

0,70%

0,65%

0,64%

0,63%

0,63%

0,62%

26%

22%

28%

-33%

36%

35%

117%

66%

44%

20%

20%

16%

14%

35%

39%

9%

99%

66%

43%

17%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in UZS

TOP10: 7,87%

Updated monthly

Ursosan is the top-performing brand in terms of value
and volume growth among the TOP10
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total Sales by Value
Bln BYN

Total Sales by Volume
Bln Packs

0,04

0,29

MAT’04’24

0,04

0,32

MAT’04’25

0,04

0,32

MAT’04’26

0,33
0,36 0,36

+8% 0%

State-
funded
33%

Retail
67%

89%

11%

+9%

-5%

Indicator BYN USD EURO Packs SU

Value MAT’04'26, Bln 4,8 1,6 1,4 0,4 17,1

Growth 26/25, % 11% 23% 14% 0% 0%
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w

1,15

2,37

MAT’04’24

1,32

2,96

MAT’04’25

1,59

3,16

MAT’04’26

3,51

4,28
4,75+22%

+11%

Hospital Retail

Updated monthly

+7%
+25%

+20%

Belarus pharma market is showing value growth 
driven by the expansion of both segments
Belarus total pharma market by channels

+15%

-0%

+5%

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

16

Total

ROCHE

LEKFARM BELARUS

BELMEDPREP BEL

BORISOV.ZMP BEL

PHARMLAND BEL

KRKA

NOVARTIS

SERVIER

SANDOZ

PHARMTECHNOLOG.BEL

100%

6,07%

5,22%

5,19%

4,46%

3,11%

3,07%

2,71%

2,68%

2,47%

2,24%

11%

55%

15%

10%

2%

13%

12%

21%

14%

3%

6%

0%

-10%

6%

-5%

-1%

2%

9%

-18%

8%

2%

0%
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w

Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in BYN

TOP1 brand (value)
Share in company portfolio 

Phesgo

Gliclazide Mv

Protamin-Insul.

Metformin

Amoclav Pharmland

Amlessa

Kisqali

Detralex

Acc

Amoxicillin Pht

29%

7%

7%

5%

8%

28%

22%

13%

13%

7%

TOP10: 37,23%

Updated monthly

All TOP10 companies are growing in value terms 
compared to the previous year
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

17

Total

BORISOV.ZMP BEL

RUBIKON BEL

BELMEDPREP BEL

BIONORICA

SANOFI

BAYER HEALTHCARE

PHARMLAND BEL

PHARMTECHNOLOG.BEL

SANDOZ

MINSKINTERCAPS

100%

5,18%

4,79%

4,71%

3,72%

3,20%

3,15%

2,96%

2,85%

2,69%

2,65%

5%

4%

11%

-3%

4%

13%

9%

13%

-5%

4%

1%

-2%

-1%

7%

-6%

3%

1%

-4%

3%

-9%

4%

-5%
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Value change
MAT’04'26 – MAT’04'25

Volume change
 MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in BYN

TOP1 brand (value)
Share in company portfolio 

Aspicard

Xynasol

Hydrogen Peroxyde

Sinupret

Magne B6

Relief

Lactulose

Xylin

Acc

D3-Caps

12%

14%

11%

44%

25%

20%

14%

12%

43%

20%

TOP10: 35,89%

Updated monthly

The list of TOP10 companies in Belarus OTC market is 
primarily represented by local companies
TOP10 overall ranking of companies by sales (OTC only)

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

18

Total

ROCHE

LEKFARM BELARUS

BELMEDPREP BEL

BORISOV.ZMP BEL

NOVARTIS

KRKA

PHARMLAND BEL

SERVIER

SANDOZ

TAKEDA

100%

8,28%

6,32%

5,37%

4,19%

3,72%

3,57%

3,16%

2,98%

2,39%

2,38%

14%

57%

18%

15%

1%

21%

13%

13%

18%

2%

17%

3%

2%

7%

-2%

-1%

-18%

11%

2%

10%

1%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in BYN

TOP1 brand (value)
Share in company portfolio 

Phesgo

Gliclazide Mv

Protamin-Insul.

Metformin

Kisqali

Amlessa

Amoclav Pharmland

Rosulip

Amoksiklav

Adcetris

29%

8%

10%

7%

22%

33%

11%

10%

15%

33%

TOP10: 42,35%

Updated monthly

All TOP10 companies in the Rx market show 
year-over-year value growth
TOP10 overall ranking of companies by sales (Rx only)

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

19

Total

PHESGO

KADCYLA

TECENTRIQ

AMLESSA

NATRIUM CHLORIDUM

ERBITUX

KISQALI

ADCETRIS

FORTECA

TAGRISSO

100%

1,74%

1,64%

1,36%

0,86%

0,78%

0,71%

0,59%

0,57%

0,57%

0,56%

11%

35%

82%

94%

12%

9%

191%

62%

24%

298%

115%

31%

78%

99%

10%

27%

81%

223%

242%

87%

14%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in BYN

State vs Retail
Share of sales

100%

100%

100%

100%

86%

100%

100%

100%

100%

100%

0%

0%

0%

0%

14%

0%

0%

0%

0%

0%

Retail BudgetTOP10: 9,39%

Updated monthly

The majority of the TOP10 brands are sold primarily or 
exclusively through the state-funded segment
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

20

Total Sales by Value
Bln AMD

Total Sales by Volume
Mln Packs

MAT’04’24 MAT’04’25 MAT’04’26

65
73

91
+13%

+24%

Indicator AMD USD EURO Packs SU

Value MAT’04'26, Bln 176,3 0,5 0,4 0,1 4,7

Growth 26/25, % 28% 31% 21% 24% 24%
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MAT’04’24 MAT’04’25 MAT’04’26

125
138

176
+11%

+28%

Updated monthly

Retail

Armenia pharma market has grown significantly 
in value & volume terms compared to previous year
Armenia total pharma market

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

21

Total

MENARINI

SERVIER

KRKA

DENK PHARMA

STADA

EGIS

NOVARTIS

ABBOTT

SANOFI

SANDOZ

100%

6,15%

5,53%

4,55%

3,71%

2,95%

2,74%

2,50%

2,44%

2,41%

2,40%

28%

28%

49%

46%

31%

25%

27%

18%

27%

34%

18%

24%

19%

37%

40%

31%

20%

28%

22%

35%

35%

18%
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Value change
 MAT’04'26 – MAT’04'25

Volume change
 MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in AMD

TOP1 brand (value)
Share in company portfolio 

Dexalgin

Triplixam

Atoris

Metformin Denk

Cardiomagnyl

Rosulip

Galvus

Physiotens

Plavix

Amoksiklav

12%

36%

16%

9%

19%

32%

19%

26%

35%

21%

TOP10: 35,36%

Updated monthly

All TOP10 companies are showing growth in both value 
and volume; SERVIER and KRKA are the top performers in 
value growth among the TOP10 companies
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

22

Total

TRIPLIXAM

NOLIPREL

CONCOR

ROSULIP

PLAVIX

PRESTANCE

DEXALGIN

THERAFLU

ATORIS

VITAMIN D3

100%

2,00%

1,24%

1,13%

0,88%

0,85%

0,73%

0,72%

0,71%

0,71%

0,70%

28%

62%

49%

44%

27%

55%

52%

25%

15%

90%

29%

24%

52%

39%

44%

27%

66%

35%

15%

14%

87%

32%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in AMD

TOP10: 9,67%

Updated monthly

All TOP10 brands are international brands with positive 
dynamics vs YA in value and volume terms
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

23

Total Sales by Value
Bln AZN

Total Sales by Volume
Mln Packs

MAT’04’24 MAT’04’25 MAT’04’26

222 224
236

+1%
+5%

Indicator AZN USD EURO Packs SU

Value MAT’04'26, Bln 1,2 0,7 0,6 0,2 6,4

Growth 26/25, % 10% 10% 2% 5% 7%
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MAT’04’24 MAT’04’25 MAT’04’26

1,03
1,12

1,24+10%
+10%

Updated monthly

Retail

Azerbaijan pharma market is growing in both value 
and volume compared to the previous year
Azerbaijan total pharma market

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

24

Total

SANOFI

KRKA

MENARINI

GEN ILAC VE SAGLIK

NOBEL ILAC SAN TUR

VEFA ILAC SANAYI

STADA

ABDI IBRAHIM

SERVIER

EGIS

100%

3,23%

2,93%

2,61%

2,25%

2,23%

2,17%

2,15%

2,09%

1,96%

1,90%

10%

5%

-4%

-8%

24%

9%

22%

10%

18%

6%

13%

5%

-12%

-7%

-6%

19%

12%

20%

14%

15%

5%

5%
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Value change
 MAT’04'26 – MAT’04'25

Volume change
 MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in AZN

TOP1 brand (value)
Share in company portfolio 

Clexan

Amlessa

Nimesil

Rosvaks

Pantap

D-Colerol

Cardiomagnyl

Rovastat

Triplixam

Rosulip

32%

28%

22%

30%

13%

23%

29%

14%

32%

20%

TOP10: 23,53%

Updated monthly

Most of the TOP10 companies are multinational, 
showing value growth compared to the previous year
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

25

Total

CLEXAN

NATRIUM CHLORIDUM

AMLESSA

ROSVAKS

TRIPLIXAM

CARDIOMAGNYL

UPERIO

IMPERIUM

NIMESIL

OZEMPIC

100%

1,03%

0,92%

0,81%

0,67%

0,62%

0,62%

0,60%

0,60%

0,57%

0,56%

10%

-6%

20%

-8%

18%

10%

10%

18%

26%

-33%

-14%

5%

-36%

29%

-9%

16%

9%

15%

18%

26%

-29%

-11%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in AZN

TOP10: 7,00%

Updated monthly

All the TOP10 brands are international brands, the majority of 
them have grown in value and volume terms in the latest period 
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

26

Total Sales by Value
Bln GEL

Total Sales by Volume
Mln Packs

MAT’04’24 MAT’04’25 MAT’04’26

124
137 134

+11% -2%

Indicator GEL USD EURO Packs SU

Value MAT’04'26, Bln 1,8 0,7 0,6 0,1 5,4

Growth 26/25, % 11% 14% 5% -2% 3%
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w

MAT’04’24 MAT’04’25 MAT’04’26

1,24

1,61
1,80+30%

+11%

Updated monthly

Retail

Georgia pharma market sales level has grown in 
value comparing to the previous year
Georgia total pharma market

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

27

Total

ROCHE

ASTRAZENECA

GM PHARMACEUTICALS

MENARINI

WORLD MEDICINE

AVERSI-RACIONAL

KRKA

NOVARTIS

SERVIER

BAYER HEALTHCARE

100%

5,62%

5,11%

4,50%

4,47%

4,10%

3,96%

3,82%

3,18%

3,00%

2,82%

11%

295%

41%

-7%

3%

-1%

7%

2%

74%

9%

14%

-2%

25%

16%

-6%

-3%

-7%

-4%

1%

10%

5%

15%
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Value change
 MAT’04'26 – MAT’04'25

Volume change
 MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in GEL

TOP1 brand (value)
Share in company portfolio 

Avastin

Forxiga

Amradipin

Siofor

Neladex

Abitomax

Lorista

Kisqali

Detralex

Xarelto

32%

24%

8%

10%

9%

18%

19%

32%

23%

50%

TOP10: 40,57%

Updated monthly

The majority of the TOP10 companies show positive 
value dynamics comparing to the previous year
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

28

Total

AVASTIN

XARELTO

PHESGO

FORXIGA

KISQALI

LORISTA

LYNPARZA

ABITOMAX

DETRALEX

TRIPLIXAM

100%

1,80%

1,42%

1,22%

1,22%

1,02%

0,74%

0,72%

0,72%

0,70%

0,67%

11%

24 347%

24%

0%

-10%

104 048%

37%

145%

35%

263%

24%

-2%

14 038%

60%

251%

29%

125 600%

5%

125%

18%

-13%

8%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in GEL

TOP10: 10,24%

Updated monthly

The TOP10 brands list is mostly represented by              
international brands, except for Abitomax
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

29

Total Sales by Value
Bln KGS

Total Sales by Volume
Mln Packs

175

11

MAT’04’24

170

14

MAT’04’25

149

11

MAT’04’26

185 184

160

-1% -13%
State-
funded
4%

Retail
96% Ret.

93%

State
7%

Indicator KGS USD EURO Packs SU

Value MAT’04'26, Bln 35,2 0,4 0,3 0,2 5,0

Growth 26/25, % 28% 26% 17% -13% -18%

To
ta

l p
ha

rm
ac

eu
tic

al
 m

ar
ke

t o
ve

rv
ie

w

22,7

0,9

MAT’04’24

26,1

1,4

MAT’04’25

33,8

1,4

MAT’04’26

23,6
27,5

35,2

+17%

+28%

Retail Budget

+4%

+29% -12%

Updated monthly

+15%

+29%

Kyrgyzstan pharma market is growing in value terms,
primarily driven by the expansion of the retail segment
Kyrgyzstan total pharma market

-23%

+62%

-2%

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

30

Total

WORLD MEDICINE

SANDOZ

KRKA

SANTO

BINNOPHARM GROUP

NOBEL ILAC SAN TUR

STADA

MENARINI

GEDEON RICHTER

CCL PHARM.

100%

4,92%

4,33%

4,03%

3,54%

2,77%

2,68%

2,62%

2,39%

2,10%

1,81%

28%

25%

51%

26%

40%

-4%

13%

25%

20%

-5%

57%

-13%

-9%

15%

-12%

-19%

-35%

-3%

-26%

-20%

-21%

24%

1

2

10

3

4

5

6

7

8

9

To
ta

l p
ha

rm
ac

eu
tic

al
 m

ar
ke

t o
ve

rv
ie

w

Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in KGS

TOP1 brand (value)
Share in company portfolio 

Neladex

Amoksiklav

Lorista

Ibufen

Ampicillin Akos

Tylol

Cardiomagnyl

Nebilet

Groprinosin

Jardy

8%

27%

17%

31%

18%

45%

27%

19%

10%

28%

TOP10: 31,18%

Updated monthly

The majority of the TOP10 companies show positive 
value dynamics comparing to the previous year
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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TYLOL

AMOKSIKLAV

IBUFEN

ANTIGRIPPIN CH

NATRIUM CHLORIDUM

URSOSAN

KETONAL

CARDIOMAGNYL

LORISTA

AMOXICILLIN

100%

1,19%

1,15%

1,09%

0,94%

0,88%

0,88%

0,86%

0,71%

0,68%

0,66%

28%

15%

98%

45%

117%

18%

40%

30%

22%

26%

-9%

-13%

12%

64%

6%

20%

8%

-1%

8%

-21%

-2%

-24%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in KGS

TOP10: 9,04%

Updated monthly

Most of the TOP10 companies are multinational, showing 
growth in both value and volume compared to the previous year
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total Sales by Value
Bln MDL

Total Sales by Volume
Mln Packs

7,3

78,6

MAT’04’24

7,5

77,3

MAT’04’25

7,7

78,3

MAT’04’26

85,9 84,7 86,0
-1% +2%

State-
funded
14%

Retail
86%

Ret.
91%

State 
9%

-2%

Indicator MDL USD EURO Packs SU

Value MAT’04'26, Bln 5,7 0,3 0,3 0,1 6,8

Growth 26/25, % 4% 10% 2% 2% -2%
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0,74

4,45

MAT’04’24

0,79

4,71

MAT’04’25

0,81

4,93

MAT’04’26

5,19
5,50 5,73

+6% +4%

Budget Retail

+5%

Updated monthly

+2%
+3%

Moldova pharma market is growing in value terms, mainly 
driven by the positive performance of the retail segment
Moldova total pharma market by channels

+1%
+6%

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 

+7%
+3%
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Total

GEDEON RICHTER

KRKA

BALKAN PHARM.SRL

MENARINI

NOBEL ILAC SAN TUR

SANOFI

ABBOTT

ASTRAZENECA

BAYER HEALTHCARE

BILIM ILAC SANAYI

100%

6,79%

6,68%

6,20%

5,25%

2,93%

2,84%

2,68%

2,57%

2,26%

2,09%

4%

18%

10%

4%

-9%

3%

-17%

5%

84%

3%

18%

2%

7%

4%

3%

-12%

-3%

-18%

6%

36%

9%

13%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in MDL

TOP1 brand (value)
Share in company portfolio 

Kardatuxan

Roswera

Rivaroxaban-Bp

Siofor

Tylol

Lantus

Influvac

Forxiga

Xarelto

Forcef

10%

10%

11%

17%

9%

18%

26%

79%

30%

14%

TOP10: 40,29%

Updated monthly

Most of the TOP10 companies are growing in both 
value and volume terms compared to last year
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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FORXIGA

NUROFEN

BERIATE

SIOFOR

HEMLIBRA

INFLUVAC

RIVAROXABAN-BP

XARELTO

KARDATUXAN

ROSWERA

100%

2,04%

1,08%

0,95%

0,88%

0,81%

0,69%

0,68%

0,67%

0,67%

0,65%

4%

115%

-12%

2%

24%

-22%

-10%

539%

18%

333%

2%

111%

-18%

-6%

25%

-11%

-9%

539%

13%

266%
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Value change
MAT’04'26 – MAT’04'25

Volume change
MAT’04'26 – MAT’04'25

Market share
MAT’04'26, % in MDL

TOP10: 9,11%

Updated monthlyForxiga, Beriate, and Kardatuxan brands demonstrate the 
strongest value and volume growth among the TOP10 vs 
the previous year
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail, Hospital, Reimbursement); Trade price; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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Total Sales by Value
Bln MNT

Total Sales by Volume
Mln Packs

69 69
64

MAT’Q1’24 MAT’Q1’25 MAT’Q1’26

0% -8%

Indicator MNT USD EURO Packs

Value  MAT’Q1'26, Bln 697,4 0,2 0,2 0,1

Growth  26/25, % 15% 10% 2% -8%
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528
606

697

MAT’Q1’24 MAT’Q1’25 MAT’Q1’26

+15%

+15%

Updated quarterly

Retail

Mongolia pharma market shows positive dynamics 
in value compared to the previous year
Mongolia total pharma market by channels

Source: IQVIA database (Retail); Trade price. Currently – Q1’26 data; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved
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Total

KRKA

NOVARTIS

DENK PHARMA

GEDEON RICHTER

ASTRAZENECA

SANDOZ

ROCHE

GILEAD SCIENCES IN

MENARINI

DAEWON PHARM

100%

11,05%

6,27%

6,23%

5,78%

4,56%

3,64%

3,12%

3,05%

2,29%

2,04%

15%

9%

26%

-15%

-18%

55%

6%

108%

275%

53%

24%

-8%

-8%

11%

-26%

-21%

109%

0%

-31%

263%

45%

22%
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Value change
MAT’Q1'26 - MAT’Q1'25

Volume change
MAT’Q1'26 - MAT’Q1'25

Market share
MAT’Q1'26, % in MNT

TOP1 brand (value)
Share in company portfolio 

Amlessa

Exforge

Ibuprofen-Denk

Ekvator

Forxiga

Amoksiklav

Avastin

Hepcludex

Mezym

Coldaewon

13%

27%

15%

23%

62%

24%

39%

100%

40%

41%

TOP10: 48,03%

Updated quarterly

The majority of TOP10 companies are showing 
positive value dynamics in the latest period
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail); Trade price. Currently – Q1’26 data; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved
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Total

HEPCLUDEX

FORXIGA

EXFORGE

AMLESSA

ZYLLT

ALBUMIN

EKVATOR

AVASTIN

YUHAN N FLU

FROMILID

100%

3,05%

2,81%

1,68%

1,48%

1,38%

1,36%

1,32%

1,23%

0,99%

0,95%

15%

275%

67%

61%

35%

29%

20%

-23%

48%

114%

-9%

-8%

263%

125%

50%

22%

15%

12%

-26%

25%

98%

-21%
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Value change
MAT’Q1'26 - MAT’Q1'25

Volume change
 MAT’Q1'26 - MAT’Q1'25 

Market share
MAT’Q1'26, % in MNT

TOP10: 16,26%

Updated quarterly

Most TOP10 brands are growing in both value and 
volume compared to the previous year
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail); Trade price. Currently – Q1’26 data; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved
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Total Sales by Value
Bln TJS

Total Sales by Volume
Mln Packs

265

198

239

MAT’Q1’24 MAT’Q1’25 MAT’Q1’26

-25%
+21%
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6,25
5,77

6,24

MAT’Q1’24 MAT’Q1’25 MAT’Q1’26

-8% +8%

Updated quarterly

Retail

Tajikistan’s pharmaceutical market is growing in both 
value and volume compared to the previous year
Tajikistan total pharma market by channels

Indicator TJS USD EURO Packs SU

Value  MAT’Q1'26, Bln 6,2 0,7 0,6 0,2 6,3

Growth  26/25, % 8% 22% 14% 21% 26%

Source: IQVIA database (Retail); Trade price. Currently – Q1’26 data; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved
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Total

VEGAPHARM GB

REYOUNG PHARM.

NEO UNIVERSE

BELINDA LABORATOR.

SPEY MEDICAL GB

LADY HEALT.LLP

BINNOPHARM GROUP

YURIA-FARM

LABORATE PHARMAC.

EVOLET PHARMACEUT.

100%

6,12%

3,98%

3,54%

3,23%

3,17%

3,02%

2,52%

2,25%

2,16%

1,90%

8%

18%

166%

33%

48%

49%

104%

250%

31%

38%

18%

21%

15%

-7%

44%

70%

95%

116%

16%

63%

43%

46%
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Value change
MAT’Q1'26 - MAT’Q1'25

Volume change
MAT’Q1'26 - MAT’Q1'25

Market share
MAT’Q1'26, % in TJS

TOP1 brand (value)
Share in company portfolio 

Pardifen

Sefactam

Amodax

Lambrotin

Metral

Mexileyd

Cefazolin-Akos

Reosorbilact

Lomezol

Omeprazol

14%

45%

24%

18%

28%

25%

73%

49%

16%

15%

TOP10: 31,91%

Updated quarterly

All TOP10 companies show value growth compared 
to the previous year
TOP10 overall ranking of companies by sales

Source: IQVIA database (Retail); Trade price. Currently – Q1’26 data; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved
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Total

CEFAZOLIN-AKOS

SEFACTAM

LORAXONE

BALSAM GOLD STAR

ACTOVEGIN

AMPICILLIN+SULBACT

REOSORBILACT

COCARBOXYLASE

VIFERON

ALBUNORM

100%

1,84%

1,81%

1,40%

1,25%

1,23%

1,17%

1,10%

1,06%

1,02%

0,97%

8%

606%

-30%

-24%

-11%

486%

57%

436%

20%

19%

21%

-10%

-27%

-21%

-1%

321%

93%

868%

47%

15%
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Value change
MAT’Q1'26 - MAT’Q1'25

Volume change
 MAT’Q1'26 - MAT’Q1'25

Market share
MAT’Q1'26, % in TJS

TOP10: 12,84%

Updated quarterly

The majority of TOP10 brands demonstrate growth 
in value terms vs the previous year
TOP10 overall ranking of brands by sales

Source: IQVIA database (Retail); Trade price. Currently – Q1’26 data; FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved
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IQVIA services 
in Eurasia



IQVIA Template (V4.0.0)

100%   50%   75%   25%

Bright Blue

Indigo

Bright Teal

Bright Green

Emerald

5% Charcoal

Red

42
42
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INFORMATION TECHNOLOGY CONSULTING 

Global offerings
• MIDAS 
• CH Customized Insights
• Analytics Link Ecosystem
• Ark Patent Intelligence
• Chemical Intelligence

Local offerings
Pharma market audits
• Retail audits
• Budget audits
• Audits of import and local production of 

drugs

OneKey® database
• >180k physicians / specialists
• >14k medical organizations
• >32k pharmacies

LRx RPA 
• Drugs prescriptions by indication
• RWE / RWD

Commercial Effectiveness 
• Sales Force sizing and deployment
• Territory prioritization
• Pharmacy and physicians’ 

segmentation
• ROI analysis of trade marketing 

activities
• KPI framework development
• KPI development and tracking

Management Consulting
• Commercial Due Diligence
• Portfolio strategy & targets’ search
• Global market expansion
• Go-to-Market strategy
• Pricing and Market Access
• Launch Excellence
• Promo Mix Optimization
• Market landscape & forecasting

Primary Market Research
• In-depth interviews and focus-groups 

with various groups of stakeholders 
(KOLs, HCPs, pharmacists, consumers)

• Ad-hoc проекты: U&A, Price elasticity, 
Rep checks, KOLs mapping etc.

• Syndicated studies

GenAI
• Reps Assistant
• MSLs Assistant
• Persona Based Training Assistant
• Marketing Content Generation
• “End-customer” Assistant (HCPs, 

Pharmacists, Patients, Consumers)
• CRM Help Desk
• Scientific literature review
• Medical & Compliance Assistant

Safety, Regulatory & Quality
• IQVIA Consent 
Consent management, collection and storage  
• Commercial Compliance 
Solutions and consulting to build an effective 
compliance system: policies and SOPs, 
monitoring and audit, risk analytics, and team 
training
• Fair Market Value (FMV)
Fair payments to KOLs and HCPs

Business Analytics capabilities
Ready-to-go and custom-tailored business 
intelligence solutions. 
Support at any stage: from identification of 
data sources, data comparison, ETL 
development, data showcase design, 
identification and calculation of key 
performance indicators, report development, 
to training of end users

FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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EMEA Tech Gen AI | July MAT’Q1'26 | Confidential

IQVIA can support you to unlock the potential of GenAI in your 
business processes

Connected Data

GenAI 
Strategy

Concrete applications / tools / use cases unlocking the potential of GenAI to serve / enhance business usage and daily 
jobs of various key stakeholders

GenAI Governance 
Services

Data Preparation & 
Enrichment

GenAI Solutions 
Deployment

GenAI Training & 
AdoptionSu

pp
or

ti
ng

 S
er

vi
ce

s

Capabilities and enablers – from GenAI solution planning to implementation

G
en

A
I S

ol
ut

io
ns

Te
ch

 &
 D

at
a

Reps / MSLs Assistant

Medical & Compliance 
Assistant

“End-customer” Assistant
(HCPs, Pharmacists, 

Patients, Consumers)

Persona Based Training 
Assistant

Trusted Public Sources IQVIA Data Sources Customer Data Sources Governance Criteria

Scientific literature review

IDA IDA on OA Digital Twin

Co Planner Marketing Content 
Generation

CRM Help Desk

FACTS from IQVIA | Copyright © 2026 IQVIA. All rights reserved. 
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CRM Assistant

Case study: CRM Assistant enabling field force to reach new 
heights of personalization, efficiency & insights generation​

SolutionSituation

Results

• Client willing to leverage emerging technologies (advanced 
Large Language Models (LLMs)) to enhance customer facing 
teams pre & post-call planning

• Currently, Sales Rep and especially KAMs were dealing with 
much information and were not able to easily get the right 
HCP insight at the right time in front of the right solution

• Main request was to leverage GenAI on top their usual CRM 
platform to ease the life of Reps & KAMS when engaging 
with HCPs

A CRM Assistant Q&A tool powered by genAI to aid insight 
generation from CRM, sales and external data: 

Generate answers from Natural languages queries coming from KAMS & 
Reps on:

• Account plan

• Recommendations for next call (e.g. available content relevant to 
share)

• HCP past engagement (email received / opened, clicked)

• Generate Medical insights from MSLs notes and advisory boards

CRM assistant is directly integrated into CRM platform / interface via 
a Q&A webpage link integrated on the homepage

Supportive onboarding and training to upskill end users on good 
prompting and questions practices to ensure relevancy85% +27% 66% 

Time saving in 
HCPs call 

preparation & 
follow-up

Users Satisfaction 
on HCP insights 
generated and 

ease of use

Of users considering the 
CRM assistant as an help 
to create more valuable 
engagement with HCP

Extrapolation of long-term outcomes based of 1st months 
of usage results

FACTS from IQVIA | Copyright © MAT’04'26 IQVIA. All rights reserved. 
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Contacts in IQVIA
Aleksandr Khromov
General Manager | Eurasia

Aleksandr.Khromov@IQVIA.com

+7 778 391 32 20

Zhibek Kerimbayeva
Director | Kazakhstan & Eurasia

Zhibek.Kerimbaeva@IQVIA.com

+7 701 710 06 91 

Durbek Aliyev
Business Development Director | Uzbekistan

Durbek.Aliyev@IQVIA.com

+998 952 369 919

Denis Gantsev
Country Sales Lead | Azerbaijan

Denis.Gantsev@iqvia.com

+994 50 508 4838 

Marcel Mukhametov
Head of Consulting and Market Research Department | Eurasia

Marcel.Mukhametov@IQVIA.com

+7 701 952 17 89

mailto:Aleksandr.Khromov@IQVIA.com
mailto:Zhibek.Kerimbaeva@IQVIA.com
mailto:Zhibek.Kerimbaeva@IQVIA.com
mailto:durbek.aliyev@iqvia.com
mailto:Marcel.Mukhametov@IQVIA.com
mailto:Marcel.Mukhametov@IQVIA.com
mailto:Marcel.Mukhametov@IQVIA.com
mailto:Marcel.Mukhametov@IQVIA.com
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