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1Source:  IQVIA database (TRD prices) 

Retail pharma sales

Bln USD, M09/YTD’19

Growth

In percent in USD

EAEU & CIS, Russia Countries ranking in January-September 2019, Total 
market, Value in Bln. USD and Units

Source: IQVIA databases. Retail and Non-Retail (excluding food supplements and diagnostic agents), TRD Prices . Azerbaijan, Georgia and Armenia – retail only. Mongolia – Import
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Retail pharma sales
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Indicator RUB USD EUR PACKS

Value  M09/YTD’19, Bln. 929 14,3 12,7 3,7

Growth  M09/YTD’19% 15% 8,5% 15% -1,3%

Market grew by 15% in value and decreased by 1,3% in volume

Russian pharma market growth in January-September 2019

Source: IQVIA databases. Retail, Public, DLO, RLO (excluding food supplements and diagnostic agents), TRD Prices 
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Retail Sell-Out: Market grew by 6,1% in value and decreased by 1,6% in volume

Russian pharma market growth in January-September 2019 

Source: Pharmatrend (excluding food supplements and diagnostic agents), FIN Prices 
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Sell-In vs Sell-Out, OTC registered drugs

Source: Retail Audit and Pharmatrend. OTC registered drugs
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TOP-15 corporations on Russian market, January-September 2019
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TOP-15 brands on Russian market, January-September 2019
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Advertisement cost, 

Growth Y-to-Y

TOP-10 products by growth in advertisement investments in 
January-September 2019

Total sales
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The rank in calculated among TOP-200 Brands by sales with advertising cost greater than 50 mln RUB

Source: IQVIA databases. Pharmatrend, Mediascope data, FIN Prices
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TOP-10 products by decline in advertisement investments in 
January-September 2019
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Special focus – tender market
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Rating of Federal Districts in plans of purchases in 2019

Central and South FD have the highest share of non-published purchases

Источник: Тендеры ГЛС и БАД в РФ, Тендеры ГЛС и БАД в РФ: Планы-Графики. Начальные цены или цены плана-графика
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TOP-10 EphMRA 2 groups by value in plans of purchases in 2019

Immunosuppressive, antifibrinolytics and CNS drugs have highest share of 
non-published purchases in 2019

Источник: Тендеры ГЛС и БАД в РФ, Тендеры ГЛС и БАД в РФ: Планы-Графики. Начальные цены или цены плана-графика
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L04 - IMMUNOSUPPRESSIVE AGENTS
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Special focus – new PharmaTrend
measurements
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In this real example (Polisorb), December sales were mainly driven by more packs sold per store 
(promotion), while in March, the extended distribution (# of stores) was the main sales driver

IQVIA PharmaTrend in Russia now also features average packs 
sold per trade name and selling pharmacy to detect sales drivers
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Indicator KZT USD EUR PACKS

Value  M09/YTD’19, Bln. 387 1,01 0,90 0,44

Growth  M09/YTD’19% 15% 1,3% 7,8% -3,6%

Market grew by 15% in value and decreased by 3,6% in volume

Kazakhstan pharma market growth in January-September 2019

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices
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TOP-15 corporations on Kazakhstan market, January-September 
2019

SANTO

SANOFI-AVENTIS

TAKEDA

5,8%

Total pharma market

TEVA

BAYER HEALTHCARE

JOHNSON & JOHNSON

PFIZER

GLAXOSMITHKLINE

ABBOTT

SERVIER

GEDEON RICHTER

4,1%NOBEL-AFF

NOVARTIS

2,6%

100,0%

6,0%

4,6%

3,5%

3,4%

3,0%

2,9%

2,4%

2,1%

2,3%

2,0%

2,0%

1,9%

ROCHE

SANDOZ GROUP

20%

2%

12%

17%

14%

15%

1%

16%

29%

50%

29%

12%

35%

-13%

22%

4%

72%

5%

-4%

12%

-2%

1%

6%

-14%

-7%

-7%

9%

30%

-19%

4%

-11%

22%

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

Source: IQVIA databases. Retail, Hospital (excluding food supplements and diagnostic agents), TRD Prices

Value growth / decline
In percent in Local Currency

Volume growth / decline
In percent in Packs

Market share, M09/YTD’19
In percent in Local Currency



16

TOP-15 brands on Kazakhstan market, January-September 2019
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Indicator BLR USD EUR PACKS

Value  M09/YTD’19, Bln. 1,49 0,71 0,63 0,26

Growth  M09/YTD’19% 10% 5,6% 12% 0,8%

Market grew by 10% in value and by 0,8% in volume

Belarus pharma market growth in January-September 2019
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TOP-15 corporations on Belarus market, January-September 2019
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TOP-15 brands on Belarus market, January-September 2019
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Indicator UZS USD EUR PACKS

Value  M09/YTD’19, Bln. 7 076 0,83 0,74 0,51

Growth  M09/YTD’19% 30% 22% 29% 7,6%

Market grew by 30% in value and by 7,6% in volume

Uzbekistan pharma market growth in January-September 2019

Source: IQVIA databases. Retail and Hospital Market (exclude food supplements and diagnostic agents), TRD Prices
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TOP-15 corporations on Uzbekistan market, January-September 
2019

Source: IQVIA databases. Retail and Hospital Market (exclude food supplements and diagnostic agents), TRD Prices
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TOP-15 brands on Uzbekistan market, January-September 2019

Source: IQVIA databases. Retail and Hospital Market (exclude food supplements and diagnostic agents), TRD Prices
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TRIMOL

100,0%

1,5%

0,5%

0,9%

0,8%

0,7%

0,6%

0,6%

0,5%

0,5%

CEFTRIAXONE

TIVORTIN

18%

30%

1%

61%

102%

61%

38%

88%

-6%

12%

27%

60%

45%

24%

10%

186%

7%

44%

18%

8%

656%

66%

17%

-31%
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12%

25%

73%

48%

-3%

8%
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Indicator KGS USD EUR PACKS

Value  M09/YTD’19, Bln. 8,0 0,11 0,10 0,11

Growth  M09/YTD’19% 7,0% 5,2% 12% 17%

Market grew by 7,0% in value and by 17% in volume

Kyrgyzstan pharma market growth in January-September 2019

Source: IQVIA databases. Retail and Hospital Market (exclude food supplements and diagnostic agents), TRD Prices

M09/YTD’18 M09/YTD’19

8,0
7,5

+7,0%

Retail, Hospital

M09/YTD’18 M09/YTD’19

0,11

0,09

+17%

VALUE, BLN KGS VOLUME, BLN PACKS
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TOP-15 corporations on Kyrgyzstan market, January-September 
2019

Source: IQVIA databases. Retail and Hospital Market (exclude food supplements and diagnostic agents), TRD Prices

G.M.P. LTD

Total pharma market

2,0%

NOVARTIS

100,0%

SANTO

WORLD MEDICINE

KRKA

SYNTEZ

SANOFI

BERLIN-CH/MENARINI

FARMAK

GEDEON RICHTER

TAKEDA

NOBEL ILAC SANAYII

2,0%

BORISOV ZMP

2,2%

3,2%

STADA ARZNEIMITTEL AG

4,8%

1,9%

4,5%

3,5%

4,2%

3,3%

3,1%

2,9%

2,5%

2,1%

2,1%

ROTAPHARM

21%

-2%

-3%

4%

4%

22%

7%

45%

-3%

13%

150%

30%

-5%

4%

17%

-23%

-3%

2%

17%

-6%

22%

2%

195%

-5%

-3%

13%

-3%

26%

23%

33%

13%

-33%
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TOP-15 brands on Kyrgyzstan market, January-September 2019

Source: IQVIA databases. Retail and Hospital Market (exclude food supplements and diagnostic agents), TRD Prices

SODIUM CHLORIDE

0,7%

DUPHASTON

ACTOVEGIN

CEFAZOLIN-AKOS

0,5%

CARDIOMAGNYL

Total pharma market

NOTALORON

CEFTRIAXONE

NUROFEN FOR CHILDREN

0,5%

AMOXICILLIN

FLEMOXIN SOLUTAB

TYLOL HOT

AMPICILLIN

CANEPHRON N

HEPTRAL

SOMNOL

0,6%

100,0%

1,4%

0,6%

1,3%

0,9%

0,9%

0,8%

0,7%

0,7%

0,6%

0,5%

0,7%

26%

7%

344%

-3%

-2%

-12%

-16%

-16%

21%

24%

21%

-16%

14%

20%

28%

29%

356%

17%

18%

8%

23%

-2%

-16%

38%

-20%

24%

-20%

11%

-14%

43%
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Please Contact Us for More Information

Svetlana Nikulina

Sales Director

svetlana.nikulina@IQVIA.com

+7 499 272 05 00

Anton Kalyapin

Associate Director, Offering 

Anton.Kalyapin@IQVIA.com

+7 499 272 05 00

Nadezhda Kalinich

Client Service Representative

Nadezhda.Kalinich@IQVIA.com

+7 499 272 05 00

mailto:svetlana.nikulina@quintilesims.com
mailto:Anton.Kalyapin@IQVIA.com
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