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The Luxembourg registered medicine market is worth
€187,3 million

Source: IQVIA – LMPL services – Selling In data
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The total retail market in Luxembourg shows a growth of 0,9, and 
the generics increase by 0,8% 

Source: IQVIA – LMPL services – Selling In data
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The total market in values grows with 4,0%, while the generics  
show an increase of 4,1%

Source: IQVIA – LMPL services – Selling In data
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The top 10 best selling products in units and value*

Source: IQVIA – LMPL services – Selling In data
*Analysis done on brandlevelTM
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Top 10 Products in Absolute Units Units abs. 
MAT/10/2019

% of Lux retail 
market in units

DAFALGAN 546,340 4.2

D-CURE 233,964 1.8

NUROFEN 225,323 1.7

NEXIAM 190,164 1.5

EUTHYROX 159,507 1.2

PARACETAMOL-RATIOP 144,760 1.1

VOLTAREN EMULGEL 135,054 1.0

IBUPROFEN EG 130,902 1.0

STILNOCT 129,571 1.0

STREPSILS 113,567 0.9

Top 10 Products in Value Value abs. 
MAT/10/2019

% of Lux Retail 
Market in value

HUMIRA 4,631,252 2.5

ELIQUIS 4,019,101 2.1

COSENTYX 3,492,249 1.9

XARELTO 3,092,927 1.7

VICTOZA 2,379,273 1.3

ENBREL 2,360,404 1.3

JANUMET 2,214,260 1.2

STELARA 2,184,759 1.2

DAFALGAN 2,156,510 1.2

VOLTAREN EMULGEL 2,088,850 1.1
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The top 10 fastest growing products in units and value
(abs. growth)*
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Source: IQVIA – LMPL services – Selling In data
*Analysis done on brandlevelTM

Fastest Growing Products in Units Units abs. 
MAT/10/2019

Absolute 
Growth in Units

IBUPROFEN EG 130,902 57,835

DAFALGAN 546,340 23,306

VAXIGRIP TETRA 21,257 21,257

NEXIAM 190,164 20,475

PARACETAMOL EG 37,158 17,578

CARDIOASPIRINE 42,866 15,540

GLUCOPHAGE 89,823 14,983

AMOXICILLINE EG 16,286 14,086

BISOPROLOL EG 30,906 12,155

TUSSO RHINATHIOL 17,059 12,121

Fastest Growing Products in Value Value abs. 
MAT/10/2019

Absolute
Growth in Value

DUPIXENT 1,127,603 1,027,657.00

TREMFYA 910,597 829,259.00

XELJANZ 909,545 739,974.00

OZEMPIC 623,302 623,302.00

ELIQUIS 4,019,101 580,133.00

AIMOVIG 502,451 502,451.00

ENTRESTO 733,406 466,075.00

STELARA 2,184,759 450,407.00

LIXIANA 1,185,090 441,005.00

TRELEGY ELLIPTA 410,446 389,097.00


	The Luxembourg registered medicine market is worth�€187,3 million
	The total retail market in Luxembourg shows a growth of 0,9, and the generics increase by 0,8% 
	The total market in values grows with 4,0%, while the generics  show an increase of 4,1%
	The top 10 best selling products in units and value*
	The top 10 fastest growing products in units and value�(abs. growth)*

